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Dissemination and Communication play an extremely important role in the success of a project funded
by the European Union (EU) to make external stakeholders aware of the project potential and relevant
outcomes as well as to maximize project outreach byigng that its objectives, activities, and results

are known to the relevant audience. Therefore, a clear plan must be defined for all the dissemination
and communication activities to be carried out along the lifetime of the project.

This document describes the general plan for disseminating the resuRoIDilFree Jlgives an
overview about the strategy behind the dissemination and communication activities, and provides a
roadmap for the upcoming actions.

TheRollOilFree IConsortium is committed to ensure wide dissemination and significant impact of the
project results to a large audience, including the scientific and the industrial communities as well as
the public society. To achieve this, a common set of disseminatiderials and media will be made
available, a specific strategy will be implemented, and active involvement of all project participants
will be required.

The developed action alsconsidersthat RollOilFree lis the follow-up of a previous successful
research projectRollOilFreg which provides the basis and the starting point for the work to be carried
out. Therefore, also the dissemination and communication activities need to consider such continuum
and to target, at least in the initial stage, a further dissemination oRbBOIlFreeutcomes together

with an awareness of how the present project is leveraging on them to ensurechlé
implementaton and wider deployment of the developed concepts.

In the first six months of the project, an initial set of communication material is being created, such as
the document and presentation template, or other types of jointly used pieces. The project online
presence is also completed with the design and dmyement of the social media channel LinkedIn,
which complement the already launched project website.

The consortium also prepared an initial list of potential events to be targeteRdifDilFree land
defined the set of Key Performance Indicators (KPIs) to be continuously monitored with associated
target values that must be reached to maximize the impact of the project.

1.1 Contents of the document
The remaining part of this document is divided into 6 main sections:

1 Section 2 defines the general structure of the Dissemination and Communication strategy that
hasbeen defined and is being executed from the beginning of the project.

i Section 3 describes the identified main audience for the dissemination and communication
strategy.

1 Section 4 describes the general objectives of dissemination, the planned dissemination
FOGAGAGASES 6KAOK gAff 0SS OFNNASR 2dzi G2 Sya
to the targeted audience with appropriate mechanisms in a timely mannbe associated
KPlIs together with their overall target values are also provided.
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Section 5 describes the objectives of communication, the planned communication activities,
which will ensure that the key stakeholders for the project exploitation and market uptake are
early engaged and actively participating to the various implementatf@ses. Moreover, this
section provides the KPls for communication activities, their overall target values as well as the
developed communication material and online media presence of the project (apart from the
project web site, which is the object osaparate Deliverable®2, which will be delivered by
Month 6).

Section 6 provides a preliminary list of the targeted dissemination and communication events
and depicts the way it will be continuously updated throughout the project duration.

Section 7 provides some concluding remarks for the document.
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distributed to the relevant audience with appropriate mechanisms in a timely manner, and that the

key stakeholders for the project exploitation and market kataare early engaged and actively
participating to the various implementation phases.

The consortium partners aim at implementing an intensive, yet clear, strategy and conduct effective
communication, dissemination, and exploitation activities from the very early stages of the project.

To enhance visibility and the impact of the project as well as of the individual partners, a global
dissemination and communication strategy tailored to different stakeholders has been defined and is
being executed from the very beginning of the projedte hoal is to ensure adequate dissemination

FYR O2YYdzyAOFGA2y 2F GKS LINR2SOGQa NBadzZ Ga G2
participation, involve potential new research, development, and innovation actors for fruitful
exchanges and futurecaleup of the project outcomes as well as potential commercial partners which
could be interested in the exploitation of some project results in the medmy run.

The Dissemination and Communication strategy implemented in RollOilFreesthasnatically
depictedin Figure 1

Timeline
M10 M20 M30 MA42
N RN
\ N N N, N,
Awareness Interest / Desire D Action

+ Define Project Brand » Promote firstoutcomes + Promote projectresults « Establish techno-economic
+ Setup Project’sonline  » Keep community + Stimulate interaction sustainability

presence interest alive with the community » Showcase results in multiple events
+ Interactwith » Address privacy + Support future « |dentify interested parties for

community concems exploitation follow-up

« Start networking with
other projects

Figurel. Overview of the RollOilFret Dissemination and Communication strategy.
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The Dissemination and Communication strategy encompasses four main phases according to the AIDA
model (Awareness, Interest, Desire, Action). This model is used by a wide spectrum of organizations
and is suitable for attracting and building relation withlgtholders, and each of the considered phases
require different methods and activities to be carried out to achieve the specific goals:

W awareness phase;
W interest phase;

w desire phase;

W action phase.

Adetailed description of each phase is proposed in the following subsections.

2.1 Awareness phase

The goal of this initial phase is to raise public, industry and research community awareness about the
project and the problems it addresses. During this phase, the main tasks are the setting up of the
marketing materials and awarenessising presentatios at different related events. Therefore, the
following main activities are being and will be carried out:

A setting up a project brand identity, such as the logo, templates for documents and
presentations, etc.

A Creating the project website, which showcases the project vision and objectives and presents
the project members and any other relevant information.

A Designing dissemination material, such as flyers and posters, which will be distributed through
LI NOHYSNEQ ySGg2Nla FyR LINR2SOG S@Syiaod
A Giving introductory presentations at conferences and workshops aBollOilFree lio raise

awareness among the scientific and industrial community and to establish the basic brand
name ofthe project

Such as already highlighted in the introducti®&ullOilFree Ibenefits from being the follovup of a
previous successful research projego{lOilFreg Therefore, this initial stage of the Dissemination and
Communication strategy can take advantage from the occasions which might arise to disseminate
outcomes of the previous project to inform the audience on the actions planned and being carried out
in RollOilFree knd raise further attention and interest

2.2 Interest phase
The aim of this phase is to promote the initial project results to targeted stakeholders in the steel
industry and research community. The planned activities are:

A to update the project website with publicly released deliverables and news to show the
advancements and progress of the project and to keep interested parties up to date.

A To spread news on the developed activities via social media (LinkedIn) and newsletters.

A To develop publications and scientific papers on early project results journals (6 golden
access), to increase the interest to researchers and scientific communities.

Presentations at international conferences, workshops and other dissemination events
introducing the scientific and technical results of the project.
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In view of the ongoing and future dissemination of project results, it is crucial to start addressing
privacy concerns in this stage, also based on what established in the Consortium Agreement.

Starting actions to promote the partnership with other ongoing projects is further important activity
to be started during this phase.

2.3 Desire phase
This phase focuses on further engagement of the targeted audiences with the project to create
additional interest in the evolving results of the project. The planned activities are:

A to update the project website with publicly released deliverables and pewshowcase the
project progresses and to keep interested parties up to date.

A To spread news on the developed activities via social media (LinkedIn) and newsletters.

A To develop further publications and scientific papers to journals to increase visibility and
interest to researchers and scientific communities.

A To make presentations at international conferences, workshops and other dissemination
events describing the scientific and technical results of the project.

A To enforce networking with other Efunded project to evaluate potential synergies inside and
outside the steel sector.

Informing target markets about the technological breakthroughs and business beneRtIGhlFree

Ilis also an important part of this phase that works as a preparatory stage for the final mature phase.
To this aim, a continual interaction with the projéPR management and exploitation activitieitl be
implemented to the aim of keeping the project dissemination and communication strategy fully
aligned and supportive with respect to the exploitation strategy.

2.4 Action phase

This phase focuses on maximizing target market and industry awareness about RollOilFree Il outcomes.
All the results will be disseminated through all the available channels. Communication and
dissemination efforts will support the project sustainabilitydaits effective exploitation and market
replication, in full compliance and seamless interaction with éploitation activities carried out

within Task 8.2All the efforts made in the previous phases will be leveraged in this final stage through
the following specific activities:

A organization of events such as workshops and seminars to build and disseminate project
results.

A Publication of project results to increase awareness in the research and industrial
communities.

A Participation to important conferences, workshops and sector exhibitions where the results of
the project could be presented to targeted stakeholders.

A Networking and establishment @bntacts for future exploitation.
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All partners are committed to mobilize the appropriate stakeholders to multiply the effects of
dissemination and exploitatioactivities.

In order to maximize the impact of the dissemination and communication of the project results, some
main categories of target audiences have been identified, which will be useful to particularize the
Dissemination and Communication activities, as wellasustomize actions within an integrated
Communication and Dissemination strategy having a synergetic effect with the Exploitation strategy
to be established.

The audience categories identified f@ollOilFreel$o far are listed in the following:

91 Steel Industry (Siiacing the challenges raised by the global market and by the strict requirements
of the Green Deal objectives, and thus lookim@FL as a solution to improtleeir environmental
footprint without affecting process efficien@nd product qualityTheir awareness is critical to
ensure wide deployment of the solutions developed in RollOilFree II.

9 Original Equipment Manufacturers (OEMshamely companies that provides plants and
equipment to Sls, who are willing to use or suggest the use of the investigated lubricant to their
customers and partners in Europe and Worldwide.

1  Workers (W) especially (but not exclusively) the ones that work withia rolling mills andvith
water treatmens, who need to be informedibout the developments of the project and to know
whether theuse of OFLsnplies modifications of thie standard operatingpractices.

1 Research and Technology Organisation (RTBigh-Education Institutions (HEBNd, in general,
the Scientific Community (SChctive in the steel and metal sector and are interested in the
scientific developments provided by RollOilFree Il. This community is deeply committed to
develop and prototype innovative solutiorsd can be a good lever for transferring research
outcomes outside the steel sector and for exchanging information.

1 Associations, Platforms and Clusters (AP&s)well as other kind of communities (e.g., ESTEP,
EUROFER, A.SPIRE, -fae3kills, Horizon Europe partnerships, regional and national
authorities), which can be interested in deploying the investigated lubricant and/or in assessing
its usability to otter industrial sectors.

1 Policymakers & Society (PSJhese stakeholders of the steel sector are interested in assessing

the impact of RollOilFree Il on the sustainability of steel productieublic Society is also

interested in being informed about the efforts made by the steel sector in improving the
sustainability and lowering the environmental impact of all its operations and production steps,
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including the rolling process. The plannet/dlvement of media will help transfering the
LINE2SOGQa o0SySTAGA YR AYLIOG G261 NRa az20AaSde
f European Commission (E®)/ | & (GKS FdzyRAy3a LINPBARSNI A& AyidS!
regards to contributing to the RFCS and Green Deal objectives in terms of sustainability, circular
economy, decarbonization and competitiveness of the EU steel sector.
For each target group, the main specific interests in the project have been identified, to suitably

address the dissemination activities targeting.

Table 1provides an overview of the identified target groups and their main potential interests in the
project.

Tablel. Target audiences for Dissemination and Communication activities

Target Group Interest inRollOilFree I

Steel Industries (SI)  § Being regularly informed about the project and its progresses.
9 Testing/Deployinghe developed opersource platform
9 Providing feedback on the benefits that the steel industry can get f

RollQilFree li
Original Equipmen  § Being informed about the developments of OFLsjrtkéfects on the
Manufacturers plants and th@ environmental advantageso that they can eventuz

convey the information to their customers

Workers (W) 9 Being informedaboutthe developments oRollOilFree li
1 Assessing the impasbf RollOilFree Il on the operatingractices in
rolling millsand related water treatments

Research & 1 Improving knowledge o®FLs and their advantages,ti®ing informed
Technology abouta practicalapplication

Organisations (RTO  Exploring synergies with other research activity in the steel
HighEducation metallurgical sectors.

Institutions (HEI) § Sharing knowledge on the project to organise new training cours
Scientific Community  improve the existing offers

(SC)

Associations, 1 Promoting the investigate@FLsso that their members can use ther
Platforms & Cluster:  Assessing techreconomic transferability of the project outcomes.
(APC) {1 Establishingymergies with other research actiiés.

Policymakers & Societ { Discovering and following the progress of researchers to impi

(P&S) sustainability of the rolling operations steelworkswithout negatively
impacting on product quality

European Commissio § Contributon of the projectto the RFCS and Green Deal objective

(EC) terms of sustainability, circular economy, decarbonization
competitiveness of the EU steel sector

The consortium elaborated specific objectives for dissemination and communication activities, which
are aligned with the overall strategy defined in Section 2 and addressing the different target audiences
identified in the present Section. Moreover, KPdsébeen defined for each cluster of activities, which

10
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will be monitored throughout the whole project duration. These aspects are treated in detail in the
following Sections 4 and 5.

11
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4.1 Dissemination objectives and impacts
Dissemination is focused on tipeiblic disclosure of the project results to specific target groupsd
has the following main Dissemination Objectives (DOs):

DOL1. to raise awareness and interest of potential users on the project results;

DO2. to foster interaction with stakeholders and potential users (the ecosystem) to obtain key
feedback and enhance exploitation opportunities.

DO3. to transfer knowledge of the developed solutions to the scientific community and exchange
experiences which can support improvements and refining of the research activities;

DO4. to foster the acceptance of the solution offered by RollOilRt@ethe EU steel industry;

DO5. to ensure a broad applicability of the project results also beyond the scope considered in the
project, possibly even outside the steel sector (e.g. Aluminium sector).

According to the overall strategy, which is presented and discussed in Section 2, in the initial phase of
the project, dissemination will focus on presenting the project to raise awareness among all target
audiences. Following the generation of researctipots, dissemination activities will be mostly
tailored to each target group. By the end of the projettte project resultswill be exploited for
dissemination activities, to foster the wide adoption ©fFIs in the steel sector and explore
opportunities br possibletransferability ofproject resultsalso to other sectors.

The following main dissemination activities are envisaged:
Scientific and technical papers.
Presentations, lectures, posters in conferences, congresses, and workshops.

Internal seminars and dissemination events.

1
1
1
1 Webinars and seminars dhe outcomesof RollOilFree Il
1 Attendance to exhibitions and trade fairs.

1 Presentations in events promoted by EU initiatives, platforms, and associations.
1

Collaboration and synergies with other projects funded within the Research Fund for Coal and
Steel (RFCS) and Horizon Europe (HEU) programmes, especially within the Clean Steel
Partnership (CSP) calls.

1 RollOilFree final dissemination and exploitation workshop.

Table 2schematically depicts which of the different target groups identified in Section 3 are impacted
by the abovedisted dissemination activities.

12
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Table2. Overview of the impacts of the planned dissemination activities on the identified targetiences.

Dissemination activity SI OEM W RTOHEISC APC P&S EC
Scientific and technical paper: :{«uf w%&f ﬁuf t{
R Vo y
Presentations, lectures u{/ u{/ @{/ &-{
posters  in  conferences j g{/ ;{ gf j g{/ :\Z gp
congresses, and workshops =~ ! 1 )| )]
Internal ~ seminars  anc - u{ ,_ < «f
dissemination events ;5( ;% ;f ;%
b }
Webinars and seminars o u{/ uf u‘L @{/ “XL &f ;{/
project outcomes :f i;% ;f {}» ;‘j f’ ;f i;% ;‘j {SE» ;‘f 1‘.% ;f {%
Attendance to < uf/ S af«
exhibitions/trade fairs ;‘3 ;g‘ ;uf ,'g/'
b )
Presentations in  event a{ s{ «-{ aﬁ u{
promoted by EU initiatives iﬁ ;9% dﬁ ,SP iﬁ SP j gp j ;9%
platforms, and associations | D] ) )] )|
Collaboration and synergie < u{« & Lﬁ« ;f ‘_ “f ‘.
with other RFCS and HE ;% ;% ;{ ,'% j ;% j ;%
projects I . I b
RollOilFree final worksho
Freefiralworiehor % I % I I 8% OF
A R A i R

4.2 Dissemination messages and associated KPIs

Each envisaged dissemination activity conveys a specific key message, closely linked to the project
development as well as to its intermediate and final outcomes. Consequently, different time schedules
are identified for each activity. For instance, thensortium was committed since the very beginning

of the project to disseminating the concepts and main objectives of the project in workshops and
dissemination events targeting the European steel community, to stimulate curiosity and explore
potential synegies with other ongoing Efilinded projects. However, th€onsortium will not be able

to produce scientific publications until at least some partial outcomes of the project are available.

Table 3summarizes the key dissemination message and the timeline of each dissemination activity.

13
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Table3. Overview of key messages and timelines of the dissemination activities.

Dissemination activity Key DisseminatioiMessage Time Plan
Scientific  and  technice Project scientific and technical outcomes related >M18
papers specific technologies/solutions

Presentations, lectures Discussion of the project results with expert peers >M18

posters in  conferences
congresses and workshops

Internal seminars  ant Communication of project results, involvement of er >M24

dissemination events users, matching training and upskilling demands

Webinars and seminars o Industrial challenges and technologpproach. Main >M30

RollOilFree II features and operation of the investigated solutions

Attendance to Attendance to Exhibitions /Trade fairs >M30

exhibitions/trade fairs Synergy potential of RollOilFree Il with SI, OEM
RTOs

Presentations in  event: Synergy potential of RollOilFree Il with other activit >M18
promoted by EUinitiatives, of key stakeholders/organizations
platforms, and associations

Collaboration and synergie Synergy potential of RollOilFree Il with other resea >M24
with other CSP and HE initiatives
projects

RollOilFree Il final Worksho} OFL expected benefits of deployment on the marke >M36

Finally, some numerical targets or KPIs have been identified to assess the level of success of each
dissemination action. Such KPIs will be monitored throughout the project duration to timely identify
possible corrective actions, whenever needd@@ble 4summarizes the identified targets for each
dissemination activity.

14
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Table4. KPIs and target values identified for the dissemination activities foreseen in the project.

Dissemination activity Key Dissemination Message

Scientific  and  technice §
papers
1

Presentations, lectures |
posters in  conferences
congresses and workshops

1
Internal seminars anc
dissemination events 1
Webinars and seminars o
RollOilFree I q
Attendance to g
exhibitions/trade fairs q

Presentations in event |
promoted by EU initiatives
platforms, andassociations q

Collaboration and synergie |
with other CSP and HE q
projects

RollOilFree Il final Workshoj

f

3 articles in well reputed scientific Journals in Open Access
mode.
About1500 downloads for the published papers overall

6 papers published in proceedings of international conferenc
and workshops

8 presentations/posters discussed in international scientific
events

A total of at leasB,000 persons in the general audience
reached in the attended scientific events

4 internal partners' events.

2 disseminatiorsession®n usage of OFLs in rolling mills

3 webinars and seminars

150 persons overall attending the held webinars aechinars

2 exhibitions/trade fairs attended.

A total audience of at least 100 experts and industrial
representatives reached in the events

3 projects contacted for potential synergies in terms of
knowledge exchange and futuexolutions.

2 joint activities put in place with some of the previou:
identified and contacted projects

2 exhibitions/trade fairs attended.

A total audience of at least 100 experts and industrial
representatives reached in the events

5 presentations held during the Workshop bdRollOilFree I
beneficiaries and by external experts

100 attendees

15
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5.1 Communication objectives and impacts
Communication activities mostly aim atomoting the project itself and itsimpacts among the
identified groups The following main Communication Objectives (CO) have been defined:

CO1. to raise awareness in the steel community of the benefits of RollOilFiederms of process
efficiency, reliability, economic and environmental sustainability of the steel production cycle;

CO2. to raise awareness and favor opportunities for transferring some concepts and solutions
elaborated within the project to other industrial sectors;

COa3. to raise awareness among EC, Public Authorities and Policy Makers to foster cooperation in
spreading the benefits of RollOilFree II;

COd4. to involve young talents in further development and deployment of the new OFL and create
among them awareness on its impact by also promoting connected career opportunities;

CO5. to promote gender equality and integrate gender dimension in R&I activities.

Table 5schematically depicts which of the different target groups identified in Section 3 are impacted
by the abovdisted communication activities.

Tableb. Overview of the impacts of the planned communication activities on the identified target audiences.
Communi@tion activity Sl OEM W RTOHEISC APC P&S EC ‘
Project website with dedicate!

b ) ) b . ) b

deliverables, reports ant
training material

Newsletters and bulletins j@{’% aﬁu{/?’ %TLQ’ j% ;ﬁLSP jﬁg’ j@f%
VLo I | |

i ) ) ) b
Press releases to newspape < af S «-( < «-{ < ﬁ u{
and social media. ;‘f ‘5% ;‘f ,% i ;‘% ;5/ :‘% ;‘5 s’%

- )| 1 I T B

Presentations in event

organized by or relevant to El << el «gud
platforms, and associations ﬁ&{% jb{g” @xkﬁg’ jb{g” j j gf
t dzof AOF GA2Y & b ) )] )] )] b
communication channels

Communications and semina i.{ﬂb ﬁ@{/
dedicated to students anc %) ;gf | “5{4
)

young minds

16
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5.2 Communication material

Alogo was elaborated for the projeathich is placed on the first page and in the header of the present
document and will be used throughout the project duration. Such logo represents the basis for the
RollOilFree Ibranding toolkit mainly consisting alocumens (Figure 2, presentation Figure 3 and
newletter templateg(Figure 3.

Other types of material includingewsletter format,banners, posters, flyer, rallp, and stickers will
be further developed throughout the project.

nsert

O

Project co-funded by the Research Fund for Coal and Steel (RFCS)
G.A 101112433

\
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Author 1, Author 2

Date

The information and views set out in this document do not necessarily reflect the official
opinion of the European G ion. The European Commission does not the
accuracy of the data included in this document. Neither the European Commission nor any
person acting on the Europeon Commission’s behalf may be held responsible for the use which
moy be made of the information contained therein

17




N Deliverable8.1 Disseminatioand
g Communication Plar

Insert here your text. Es

Insert here your text. s

Deifverabie 6.1 Di

ssemination &

o0
YO

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex e commado consequat.

Duis aute irure dolor in reprehenderit in voluptate velit esse dillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
Iaborum
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Lorem ipsum doler it amet, consectetur adipiscing elit, sed do elusmod temgor incididunt ut labore:
et dolore magna aligua. Ut enim ad minim veniam, quis nostrud exerditation ullamce laboris nisi ut
aliquip ex e commade consequat. |

Headline 3
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Duis aute irure dolor in reprehenderit in voluptate velit esse dillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt mollit anim id est
Iaborum

Headline 3

Lorem ipsum doler it amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore
et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut
aliquip ex ea commodo consequat.

Duis aute irure dolor in reprehenderit in voluptate velit esse dillum dolore eu fugiat nulla pariatur.
Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt moliit anim id est
Iaborum®

Headline 4
+  Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmed temper incididunt ut
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco
Iaboris nisi Ut sliquip eX £a COMMOGD CoNsequa.
+ Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt
mallit anim id est labarum

Headlins 5
L. Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmed tempor incididunt ut
Izbore et dolore magna aliqua. Ut enim ad minim veniam, uis nostrud exercitation ullamco
Isboris nisi ut aliquip ex ea commodo consequat.
2. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fugiat nulla
pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia deserunt
moilit anim id est labarum
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Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elt, sed do eiusmod tempor incididunt ut labore
et dolore magna aliua. Ut nim ad minim veniam, quis nostrud exercitation ullameo aboris nisi ut

aliquip ex &2 commodo consequat. Colour
- Lorem ipsum dolor sit amet, consectetur adipiscing elit
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Figure2. Word document template.
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Figure3. PowerPoint slidetemplate.
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) TITLE

/ Lorem ipsum dolor sit amet, consectetur adipiscing elit.
4l vehicula bib sapien non
/ Nam viverra magna vitae justo posuere ornare. Ut eleifend
orci ex, ut aliquam ex euismod ut. Duis ante lorem, ornare eu
elementum ac, pulvinar vitae quam. Morbi tincidunt rutrum

tortor in pellentesque. Nullam vel tincidunt nulla. Proin vitae
leo neque. Maecenas finibus leo lectus, non blandit nibh
rhoncus at. Sed pulvinar enim a tortor sollicitudin pharetra.
\ Maecenas hendrerit a lectus vitae porttitor. Curabitur lacus
\ libero, porttitor laoreet libero eget, congue tristique mi.
Maecenas id cursus odio. Morbi hendrerit rhoncus ipsum a
ultrices. Praesent eget ipsum odio. Nulla at elit fringilla,
vehicula dui sed, aliquet nulla. Nulla lectus massa, imperdiet
non porttitor consequat, vestibulum eget odio. Curabitur
/ facilisis, sem ac consectetur accumsan, tellus sem rutrum
augue, nec pellentesque enim magna eu augue. In elementum
posuere tincidunt. Ut finibus, elit vitae consequat mollis, est

lorem lobortis nisi, a consectetur quam ante id diam. Nulla ac
egestas dui. Curabitur commodo tristique luctus. Nulla vitae
nunc massa. Phasellus leo metus, faucibus tincidunt augue in,
semper congue risus. Phasellus leo metus, faucibus tincidunt
augue in, semper congue risus. Nullam aliquam feugiat enim
sit amet sodales. Aenean nec libero quis orci vestibulum
iaculis. Curabitur iaculis dapibus ante, vestibulum vestibulum
nisi consectetur
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Lorem ipsum dolor sit amet, consectetur adipiscing elit.
Pellentesque vehicula bibendum sapien non pellentesque. Nam
viverra magna vitae justo posuere ornare. Ut eleifend orci ex, ut
aliquam ex euismod ut. Duis ante lorem, ornare eu elementum
ac, pulvinar vitae quam. Morbi tincidunt rutrum tortor in
Nullam vel tinci nulla. Proin vitae leo neque.
Maecenas finibus leo lectus, non blandit nibh rhoncus at. Sed
pulvinar enim a tortor sollicitudin pharetra. Maecenas hendrerit
a Iecrus vitae porttitor. Curabitur lacus libero, porttitor laoreet
libero eget, congue tristique mi. Maecenas id cursus odio. Morbi

hendrerit rhoncus ipsum a ultrices. Praesent eget ipsum odio.
Nulla at elit fringilla, vehicula dui sed, aliquet nulla. Nulla lectus
massa, imperdiet non porttitor consequat, vestibulum eget odio.
Curabitur facilisis, sem ac consectetur accumsan, tellus sem
rutrum augue, nec pellentesque enim magna eu augue. In
elementum posuere tincidunt. Ut finibus, elit vitae consequat
mollis, est lorem lobortis nisi, a consectetur quam ante id diam.
Nulla ac egestas dui. Curabitur commodo tristique luctus. Nulla
vitae nunc massa. Phasellus leo metus, faucibus tincidunt augue
in, semper congue risus. Phasellus leo metus, faucibus tincidunt
augue in, semper congue risus. Nullam aliquam feugiat enim sit
amet sodales. Aenean nec libero quis orci vestibulum iaculis.
Curabitur iaculis dapibus ante, vestibulum vestibulum nisi
consectetur
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Figure4. Newsletter template.
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